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KNOW YOUR PRODUCT

-MARKET RESEARCH
-EXISTING PRODUCTS



Millennials face unique financial challenges

Lets speak their language& show them their money.

what do millenials want from their banking services?
1. easy to use - apps

3. easy to reload - fast cash

4. cash back rewards

5. provide vouchers - airmiles, shopping vouchers etc

6. offer account notifications - debt and purchases management
7. security is a must - data loss and frauds are often

http:/www.marketwatch.com/story/millennials-are-using-credit-cards-wrong-2014-09-08
http:/www.foxsny.com/news/millenials-face-unique-financial-problems

https://www.get.com/blog/millennials-obsessed-high-end-credit-cards/
https://www.forbes.com/sites/kateashford/2016/06/30/millennials-credit-card/#2def772a6ee3

http://www.medialogic.com/financial-services-marketing/blog/are-millennials-making-prepaid-
cards-the-must-have-payment-product/



Accounts

Total Cash

Total Credit Card Dabi

BDBS

citibank

@ocec

Seedly, Singapour : created from and for millenials

https://play.google.com/store/apps/details?id=-sg.seedly.pa

existing product evaluation

-easy to use

-informative

-speaks millennial language

-avoids that users remember things
-provides control and freedom to explore
-its helpful for user

-it grows with the users

-it is responsive

-touch friendly

-ranked - Google store

Provides:

1. Information on accounts balance
2.inforgraphics of monthly expenses
rates

3. personalized categories and notifica-
tions

4. introduces smart saving options

5. provide information on expenses and
savings



existing product evaluation

-easy to accomplish main tasks
-informative

-consistent

-avoids that users remember things
-provides control and freedom to explore
-its helpful for user

-it is responsive

-touch friendly
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Money Dashboard, UK

https://play.google.com/store/apps/details?id=com.mdb.mdbandroid



Analyze your
spending habits.

€&  Monica Stevens

15  Auwg2015 Sept 2015 Oct 2015

Spendee, Chech Republic, EU

-combines calendar options
-compares income/expenses
each month

-sharing expenses with other
accounts in the blog
-analyses consumer profile
-provides basis for budget
planning

-touch friendly

-clean and sharp Ul

-strong visual identity/info-
graphics

-works well in mobile+tablet,
provide mild user journeys
across channels

-easy to use

-grows with the user

-ranked

-touch friendly and
responsive

https://play.google.com/store/apps/details?id=com.cleevio.spendee

existing product evaluation

Create & share

account with others

Analyze your
spending habits

— e

= Personal Wallet

28 USD




existing product evaluation

Overall:

-helps young people confront their spending
habits

100% - -targets social media conscious users with visu-
ally appealing photos and ratings.

ssnes Skafch =

SPENT THIS WEEK

Target audience is the Millenials:
-amassed their users by taking to the streets,
face to face.

How was ABC Kitchen? React
with an emoji

| -direct messaging hundreds of strangers on
S - hiring college students as interns.
ng farm-to-fork cafe v_fith v HOW |t \X/OFkS
ot -users link up to their bank accounts and the
app tracks the user’s spending data.

based upon this information, Exeq recommends
a budget.

-home screen shows weekly spending locations
and remaining balance in various categories of
seeALL1s ) expenditures.

MTA ) o
$40.00 & WB |

Exeq, NY

https://www.forbes.com/sites/laurensonnenberg/2017/08/03/new-budgeting-app-aims-to-be-both-fun-and-sensi-
ble/#73ee8a306865



KNOW YOUR USER

-PERSONAS
-USER NEEDS



TRADITIONAL BEHAVIOR AND CONSUMPTION PATTERNS ARE GONE

It is likely you will find a member of the millennial generation shrewdly deciding to
remain living under their parent’s roof or crowdsourcing goods, not to fund the purchase
of a home or wedding but rather to embark on an adventurous vacation.

From travel to music festivals to
exclusive eating events, Millennials
don't want to miss out on unigque
shareable experiences.

YOLO = "You only live once™ may be an
often mocked acronym, but it represents
something very real for Millennials: the
desire to be first-hand experiencers.

THESE KEY VALUES ARE DIFFERENTIATING MILLENNIALS

FROM OTHER GENERATIONS _—

. boomers

Millennials rank inward-focused values like happiness and discovery higher than collective-focused values that
mark the Baby Boomers generation, such as family and practicality.

VALUES THAT ARE STRONGER
FOR MILLENMNIALS

HAPPIKESS  PASSION  DIVERSTY  SHARMG  DESOOVERY

\ N

VALUES THAT ARE STRONGER
FOR OLDER GEMERATIONS

NSTCE  INTEGRITY

FAMIY  PRACTICALTY  DUTY

The pe t se values across the Millennial age spectrum J
St  that this Ji!E:'J'E:'ll_l'l'-! stage that I'.rrr.-'_'l' will grow out u_,l'-

HABITUAL INFORMATION
Internet usage patterns, Devices/screens, Frequency of use

Technology has always been part of millenial's lives.

Millenials check their smartphones 387 times per day on av-
erage. This makes millennials a very attractive audience to
target with a mobile app.

Millenial Values: Happiness, Passion, Diversity, Sharing, Dis-
covery, YOLO attidute (live the moment)

What concerns millenials?

1) dating

2) finding a career path

3) saving money for college
4) entertainment

5) education

6) health/sport

7) charity



50% U

of Millennials
use mobile

devices to
research
products and

reviews of non-Millennials

would agree.”

Q Don't see privacy as @ concer.
56% of Millennials Q

are willing to share their location

in order to receive coupons from 9

nearby businesses. Only 42% of those 35
and older could say
the same.

Are more brand loyal than their parents.

78%

HABITUAL INFORMATION
Internet usage patterns, Devices/screens, Favourite apps

(Statista and comScore Statistics:)

The app categories that were most popular among millennials in 2015
are the following:

Entertainment (games, music and movie streaming services).
Social networks.

Messenger / chat.

Photo editors.

Financial services.

Health and fitnhess.

Location-based services.

Location-based dating apps.

Apps that

1) educate

2) help them manage their budget and time

3) find fun things to do and cool people to spend
time have the potential to become successful.



Name Behaviours

Bernard, 29 what they do, how they do it
London, UK -keep up with the cutting edge of technology; | spend a lot in trying
Developer/freelancer new gadgets just to be aware of what is out there, | can always re-sell

them anyway

-training in the gym daily- want to look good

-selective with brands - my style is my image to the world

-1 use tablet and my phone for everyday things; I like chilling at home
with netflix in my desktop screen.

Demographics Needs and goals

Group (NRS): A

Age: 29

Gender : Male

Occupation : Software Developer/freelancer

Income level: medium/high

Marital/Family status : Single

Location : London, UK

IT awareness : tech enthusiast and expert,
tablet, desktop and android user

unique needs

-want to build my own company and become a successful
entrepreneur

- to be recognized professionally

-want to be up-to-date, informed and insider at all cool
events and parties

-time is money- | need to be sure that | spend right.

-find the perfect partner

-make the right investments- | want to plan my 30s properly




Name

Jane, 26

Newcastle, UK
Marketing Student

Behaviours

what they do, how they do it

-takes 20 selfies per day+ shares them with friends at social networks
-spends 3 hours per day average online in facebook, twitter, insta-
gram apps - likes and chats.

-uses apps for dating - always nice to meet new people anyplace ;)
-knit cap & glasses fashion; loves causal, ‘alternative’ yet trendy style
-likes listening to new popular tunes - commuting is boring
-vegetarian - its also good for my weight

Demographics

Group (NRS): B

Age: 26

Gender : Female

Occupation : Marketing Student

Income level : medium/low - sales assistant part time job/
family funding

Marital/Family status : Single

Location : Newcastle, UK

IT awareness : i-phone , tablet and mac-book user.

Needs and goals

unique needs

-need to be heard

-often feel lost and confused in career and life choices- shar-
ing with peers is always nice.

-want to prove | can be independent

- | want to see the world and experience it the most through
places and people



User needs

Bernard, 29
As a... | want to... So that...
freelancer track my expenses weekly and monthly | manage my budget efficiently in short and
longer terms
freelancer be aware of rewards and credits opportunities | make smart and useful purchases
freelancer manage multiple accounts

| keep on track both personal and professional
expenses

tech enthusiast

buy and resell products

| test them in a financially viable way

developer

connect with other professionals

| talk about products | buy

29 year old

start saving money

| invest in my company

brand lover

have personalized options

| keep up with style




User needs Jane.2s
As a... | want to... So that...
student track my expenses weekly | don't get indebted

social woman

share my lifestyle

| exchange opinions about products and feel
part of a community

social woman

share expenses with friends

all our common purchases are settled easily

part time employee

manage income from different resources

| become financially more independent

student

be aware of rewards and credits from my banking

| get the most of it

26 year old

live the moment

| enjoy the most of my everyday shopping

‘alternative’

| keep up with second hand products and places
that interest me

share, co-consume and swap things | buy




USER JOURNEYS



Core Journeys:

Jane, 26: Use the budgeting app to check account credits while buying a new T-shirt (in a shop).
Bernard, 29: Use the budgeting app to check last months’ expenses in tech and add a tracker.

Actions during the journey:

- The user checks his/her expenses, income and savings.
- The user shares information with others.

- The users receives rewards for savings and credits.

Infographics Used:

Touchpoints Channels Emotions
what action what media peaks

=) (= 0 &
@ =
@ Uneasy
share explore
| Excited



Persona: Jane 26

Goal: Check account credits while buying a new T-shirt (in a shop)

Consider 1 Discover 2 Feedback 3 Purchase 4 Feedback Complete
(moving) (moving) (standing) (standing) (moving) (moving)
(V5]
o Research
& (in the app) (financial data) (financial data) (social data)
Lo |
a(r?g Isr\]x/ap Check check category: She has Make a picture
expenses 50 pounds over credits with what she
at clothing to spend bought
" Check for any - Her friend
+ Check overall Expenses are . Pay with the Presses upload
c : : credits that can : responds in
'S balance high this month be spend phone the picture on P
= P (contactless the blog the bl?95
S app) lovely!
o
|_

Channels
-l

© ©

Emotions




Persona: Bernard.29

Goal: Use the app to check last month's expenses in tech and add a tracker

Consider

(sitting at sofa)

Steps

l

Discover

2

Discover

3

Compare

Feedback

Complete

Login
his account

Check overall
categories of

month

Touchpoints

expenses for the

Compares with
overall expenses
of previous
month

checks

savings

Goes to
categories

Press category
‘tech’

Check

status

tech expenses

Check
tech expenses
drop down

Goes to
set category
tracker

adds notifica-
tion to mobile

Channels
L]

Emotions




DESIGN



MAIN CHARACTERISTICS

-Clear and sharp UI.

-Mild user flows between different channels

-Vibrant notifications for charges and credits.

-Enable easy and flexible short and long term budgeting.
-Socially responsive.

-Strong visual character.

CORE JOURNEYS

-Check the weekly categories expenses using the android app.

-Check the account balance using the android app.

-Check the monthly overall expenses and expenses in each category using the tablet app.
-Check the accounts drop down in tablet.

-Check the community blog in tablet.
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subscriptions
accounts
debts

credits
rewards

add notification
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mybudget accounts

Overall balance xxxx .
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savings XXXXX ‘
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add prefered shops
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SMART BUDGETING SETTINGS

O

make a weekly plan

make a monthly plan

set smart finance option
add bitcoin exhange options
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DISCUSSION PANEL



Task Task

Log in and check which category had the most expenses and its drop down Log in and upload a picture and price at the community section

for this month using to share expenses

Instructions for the participant Instructions for the participant

How would you go about checking which category had the most expenses for How would you go about uploading a picture at the community section to
this month using your mobile? share expenses using your .tablet? '

Please Talk me through while you are doing that. Please Talk me through while you are doing that.

Instructions for the moderator Instructions for the moderator

Observe activity around the pie chart. Observe activity when editing picture legend.

Make sure participant chooses the right category. Make sure participant adds accounts of the people that will share

the expenses.

Questions to ask Questions to ask

1 1

How does the expenses chart come to you? How does entering the blog come to you?

2 How easy/difficult it is to understand categories? 2 How easy/difficult it is to upload a picture?

3 How easy/difficult it is to find which category has the biggest 3 How easy/difficult it is to enter a price?
expenses?

4 How easy/difficult it is to find the drop down menu for this 4 How easy/difficult it is to find and add people to share ex-
category? penses at this picture?

5 5

How does the drop down menu come to you? How does the share option come to you?

6 How did it much your expectations? 6 How did it much your expectations?




